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2015 Citi Microentrepreneurship Awards (CMA)  

In Encouragement of Microenterprises Development, Citi Presents Awards to the 10 Best 

Microentrepreneurships in Indonesia 

 

Jakarta, 14 January 2016 – Citi Indonesia, under the framework of Citi Peka (acronym for 

Peduli dan Berkarya or caring and creating something meaningful), together with its 

implementing partner, the SME Centre of the Faculty of Economics and Business, University 

of Indonesia, once again held the Citi Microentrepreneurship Awards (CMA), an event in 

which awards are presented to the 10 best micro entrepreneurs in Indonesia. 
 

The event, which has entered its 11th year in the country, is a global Citi initiative and is 

funded by the Citi Foundation. According to Batara Sianturi, Chief Executive Officer of Citi 

Indonesia, the awards “Represent Citi's commitment to continue to develop and encourage 

microenterprises in creating an entrepreneurial spirit which, in turn, will help to eradicate 

poverty and enhance financial inclusion.” To date, CMA events have taken place in more 

than 30 countries across the world with a total of 5,500 entrepreneurs being chosen as 

winners. 

   

“It is very important that we strive for financial inclusion in order to expand and improve 

public access to formal financial services. Efforts to open up financial access to the public 

need to involve financial literacy programs which will make the Indonesian public more 

financially savvy, while also synergizing with community development projects to head 

towards a productive society. Citi is one of the institutions which have concern and high 

commitment in addressing this issue. Therefore, we highly appreciate the efforts made by 

Citi Indonesia through Citi Peka, especially in providing these awards and recognitions to 

high performing micro entrepreneurs who have managed to grow their businesses due to 

the support of various financial institutions,” said. Kusumaningtuti S. Soetiono, Member of 

the Board of Commissioners for Education and Consumer Protection, the Financial Services 

Authority of the Republic of Indonesia. 

 

On 21 August 2015, the 2015 Citi Microentrepreneurship Awards brought together more 

than 100 alumni from all over Indonesia to Yogyakarta. Around 300 micro entrepreneurs 

from various provinces in Indonesia registered for this event. From there 53 semi-finalists 

were chosen, of which 16 were later selected as finalists and 10 were ultimately chosen as 

winners in various categories. 

 

 

 

 



 

 

“Microentrepreneurs have the potential to become the backbone of the nation's economy. 

Through winning the CMA, they can serve as role models for other micro entrepreneurs, 

demonstrating the potential and opportunities that are out there for them to grow. In 

addition, through this event, they will also have the opportunity to expand their networks, 

as well as capacity building and mentorship to grow their businesses,” said Dr. Eugenia 

Mardanugraha, Head of the SME Centre of the Faculty of Economics and Business, 

University of Indonesia. 

 

The 2015 CMA Awards were presented to a group of winners divided into the following 4 

(four) competition categories: (1) Female Microrentrepreneurships, (2) Social 

Microrentrepreneurships, (3) Microrentrepreneurships with an Environmental Outlook, and 

(4) Cultural Preservation Microrentrepreneurships. There were also 3 (three) special awards 

given to the following: (1) Best Microrentrepreneurship, (2) Best Microfinance Institution, 

and (3) Best Young Entrepreneurship. The 2015 CMA judging process was conducted by a 

jury made up of members from various backgrounds including academia, financial sector, 

media, business and related government institutions. 

 

“We are highly appreciative of the commitment demonstrated by Citi Indonesia and the 

SME Centre of the Faculty of Economics and Business, University of Indonesia for 

encouraging and fostering entrepreneurships in Indonesia through Citi 

Microentrepreneurship Awards. We hope that this type of commitment will serve to 

motivate other organizations to carry out similar initiatives. Furthermore, we hope that 

these awards will enhance the competitiveness of micro, small and medium entrepreneurs 

as we enter the era of the ASEAN Economic Community (AEC), especially bearing in mind 

that 60% of the Indonesian economy is dominated by MSMEs,” said Anak Agung Gede 

Ngurah Puspayoga, Minister for Cooperatives and SMEs of the Republic of Indonesia. 

 

The CMA program is open to all microentrepreneurs who are creative, driven and socially 

conscious, as well as who have benefited from financial services derived formal insitutions. 

In addition to presenting awards, the CMA program also provides training and mentoring to 

microenterprise entrepreneurs so that their businesses can grow and become highly 

competitive. 

 

“We hope that the winners and finalists in the CMA can return to their respective regions to 

become agents of change, thereby improving the welfare and quality of life in these areas. 

The fact that the CMA has been held for more than a decade is evidence of Citi's 

commitment, alongside that of the SME Centre, to contributing to the economy of 

Indonesia through the empowerment of microentrepreneurs,” Batara Sianturi concluded 

his opening speech by saying. 

*** 



 

 

Overview of Citi 

Citi, the globe's leading financial company, has approximately 200 million customers and conducts business 

transactions in more than 140 countries. Citi offers a range of financial products and services to individuals, 

corporations, governments and institutions. These products include retail banking and credit, corporate and 

investment banking, securities trading, transaction services, as well as wealth management. Citi has been in 

Indonesia since 1968. Citi has 18 branches spread over six (6) major cities in Indonesia including Jakarta, 

Bandung, Surabaya, Semarang, Medan and Denpasar. Citi also has a consumer transaction network with 

33,000 payment points and a corporate distribution network that reaches 4,800 locations in 34 provinces. 

 

Throughout 2015, Citi received various awards including Best Foreign Bank in the Triple A Asset Awards, Best 

Tax Payment Bank in Indonesia from Treasury Office VII of the Indonesian Tax Office, Best Service Provider - 

Transaction Bank of The Asset Magazine, 2015 Service Quality Award for Service Excellence Magazine in 

collaboration with Carre – the Centre for Customer Satisfaction & Loyalty (Carre CCSL), Best Foreign Bank in 

Indonesia by Global Banking & Finance Review, Best Digital Consumer Bank in 2015 (Indonesia) from Global 

Finance Magazine. Further information can be obtained at: Website: www.citigroup.com | Twitter: 

Youtubeciti: www.youtube.com/citi | Blog: http://new.citi.com | Facebook: www.facebook.com/citi | 

LinkedIn: www.linkedin.com/company/citi 

 

Overview of Citi Peka 

Established in 1998, Citi Peka (Citi Cares and Creates) acts as an umbrella for all Citi Indonesia community 

activities funded by the Citi Foundation. Citi Peka focuses on empowerment programs and the presentation of 

awards to entrepreneurs and microfinance institutions. It also seeks to enhance the abilities of young 

entrepreneurs, as well as to develop the financial capacities of school-age children, farmers and mature aged 

women in the operational areas of Citi Indonesia. 

 

For more than 15 years, Citi Peka has partnered with over 31 organizations to implement 23 programs with 

funding of more than U$ 8 million which has reached more than 800,000 individuals. Guided by the principle 

of "More than Philanthropy", Citi Peka involves more than 90% of Citi employees as volunteers in various 

community activities. 

 

Overview of the SME Centre, Faculty of Economics and Business, University of Indonesia 

Established in 2005, the SME Centre of the Faculty of Economics and Business, University of Indonesia seeks to 

support government programs for the prevention of poverty through developing micro & small enterprises. 

The institute is focused on the empowerment of micro and small enterprises, as well as the encouragement of 

an entrepreneurial spirit. Under the motto of "Together we are building a people's economy", the SME Centre 

of the Faculty of Economics and Business, University of Indonesia actively seeks to attain synergies with 

various parties, including the government, businesses, universities, and numerous non-governmental 

organizations, in order to optimize its role and expand its range of services. To date, activities of the SME 

Centre of the Faculty of Economics and Business, University of Indonesia have included research, policy 

advocacy, training, coaching (business mentoring), business incubation, presentation of awards, as well as 

credit disbursement. 

 

For further information, please contact: 

Eko Budi W.      Elvera N. Makki 

Public Relations      SVP, Head of Country Corporate Affairs 

UKM Centre FEB UI     Citi Indonesia 

+62 856 9155 7625     021 – 52908327/29 

Telp. (021) 788890402                                                           elvera.makki@citi.com    

http://www.linkedin.com/company/citi
mailto:elvera.makki@citi.com
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Citi Indonesia under the framework of Citi Peka, once again held the 11th Citi Microentrepreneurship Award. 

The event, in collaborations with SME center of the Faculty of Economics and Business, University of Indonesia 

awards best micro entrepreneurs in Indonesia. From left to right Batara Sianturi (CEO Citi Indonesia), Sajunita 

(Winner of Micro Entrepreneurs), and Ir. Agus Muharam, MSP (Secretary of Ministry Cooperatives and SMEs 

of the Republic of Indonesia). 



 

 

 

 

 
Citi Indonesia once again held the 11th Citi Microentrepreneurship Award. From left to right, Batara Sianturi 

(CEO Citi Indonesia) giving the awards to Sajunita (Winner of Micro Entrepreneur) who wore her traditional 

dress. She successfully produces Teh Gelugur, a traditional local herbal drink and also empower women in her 

village located in the district of Sijunjung, West Sumatra.  



 

 

 

 

 
Citi Indonesia once again held the 11th Citi Microentrepreneurship Award. From left to right, Edwin Nurhadi 

(Deputy Director of Financial Inclution Directorate, OJK), Prof. Ari Kuncoro, SE, MA. PhD (Dean of Economy 

Faculty, University of Indonesia), Batara Sianturi (CEO Citi Indonesia), Sajunita (Winner of Micro 

Entrepreneur), Indri Suryani (Winner of Best Trainer Microfinance Institution), Andi Asdar Abuhaerah 

(Winner of Young Micro Entrepreneur), Ir. Agus Muharam, MSP (Secretary of Ministry Cooperatives and 

SMEs of the Republic of Indonesia) and Dr. Nining I. Soesilo (Advisor & Founder of SME Centre of the Faculty 

of Economics and Business, University of Indonesia). This event represents Citi's commitment to continue to 

develop and encourage microenterprises in creating an entrepreneurial spirit which, in turn, will help to 

eradicate poverty and enhance financial inclusions. 


